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iIntroduction

Designers need to shape themselves

into different formats to fit different
projects, just like fluids. Through my
selected works, people are able to see how
| shape myself to fit different projects to
come up with different design languages.
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2015 Spring

Typesetting / Editorial Design / Infographics
David Hake

Type Systems

OBJECTIVE

CONCEPT

Imagine our future life and choose one area to expound
and expand on the basic principles of typography. Chal-
lenge my approach to these basic principles and explore
new innovative ways to communicate with text and image

to present our future.

The deepest parts of the ocean are totally unknown to us.
When we think of the ocean, we always associate it with words
such as mysterious, powerful, undiscovered, etc. What goes

on in those distant depths? What creatures inhabit, or could

inhabit, those regions twelve or fifteen miles beneath the

surface of the water? It’s almost beyond conjecture. In this
future book, | chose vivid color combinations to illustrate
the mystery of the ocean, which guides you to explore the

potential of the ocean.
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INSTRUCTOR
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OBJECTIVE To create a mobile application that solves a particular problem.
Investigate how research and audience understanding cre-
ate successful interactive projects that can enhance a user’s

experience with a brand you create.

< CONCEPT  Neibird offers an online community where bird owners can
communicate with each other, sharing their training experi-

ences step by step, asking for help and getting responses

quickly. Users can easily post questions and photos or
videos of pet birds on the video and Q&A modules to get

ird problems solved.

2016 Spring
UX&UI Design / User Research / Application Design
Anne Kitzmiller

Nature of Interaction
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2016 Fall

Branding Ide_n.tity I Design Strategy

~ Hunter Wimmer
The Nature of Identity

OBJECTIVE

CONCEPT

Find a dead, defunct or dying brand and revive it with a
new life. Explore various methods of research to discover
the audience, mood and eventually raison d’étre of the
chosen brand through industry-standard techniques and
practices. Bring this brand to life through the creation of a

collection of integrated collateral.

| chose to rebrand Gourmet, known for being an American food
magazine. In the past, Gourmet introduced Americans to
the idea that food is pleasure, culture and history. The new
Gourmet will not only treat food as a part of culture, but
also focus more on the ways that food connects different
people to each other. | changed the old serif logo type into
sans serif to give the brand a modern feeling. The idea of
the trademark is to represent cultural exchange by com-
bining curved lines and the lower case “g”. Orange is the
perfect color to remind people of food and delight them.
It also encourages people to go out to communicate with

people from different cultures.
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Guide people to go out
and communicate with
people from different

cultures.

Lowercase “g”
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OBJECTIVE A book about observing and recording things that happen

in your daily life. The main source of research material is

your own environment or habitat. You will mentally and

physically be recording things that you see, hear, touch and

smell as you go about your daily routines. These record-

ings will then be the fuel for the writing and designing of

a 32-page book, similar to a journal but with more depth.

The look and feel of this book is entirely up to you but

should reflect a central theme or concept that you develop

through your daily observations.

CONCEPT Lights play an indispensable role in our daily lives, and a lot of

stories revolve around lights. They give us numerous inspirations

and even though sometimes they are easily ignored, they are

. 3
CATEG Photography witnesses to our lives. While | have lived in San Francisco, | have
INSTRUC

- co

had an obsession with lights in the city. This book contains my

observations of various lights in San Francisco. | took photos of

these attractive lights around me and gave them the lead-

ing role in this book. | am not using the original color tone of

the photos, but changed them to light beige and dark grey to

convey my feeling about night in San Francisco.
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